My Marketing Strengths

The secret to making marketing work
strengths and interests.

for your

business s to leverage your personal

Use the chart below to identify marketing activities you would find easy and enjoyable.

The more you enjoy  the marketing

tasks you take on

, the more likely you are to stick with

it SO you create a sustainable flow of customers (and cash) into your business.
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Now, where do you

want to begin?




